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SUMMARY RESULTS OF PROPERTY TYPE/FUTURE PLANS 
 
The first page of our 2015 Survey sought Property Information. 
 
We mailed 1407 Surveys and had 726 responses in all. 
 
The majority of responders who answered the questions indicated the property was a Secondary Home (80%) 
and that Seasonal Rental was the predominant rental type (90%).  South Bethany records show that properties 
are predominantly Secondary Homes and that homes that are rented are predominately Seasonal Rentals.  
Thus there was a good distribution among Property Types and Rental Type. 
 
There was also a very good distribution of responders among the property locations.  From those who 
answered the question there were 23% from the Ocean Side, 66% from the Bay Side and 11% from Cat Hill.  
The actual distribution of lots within South Bethany is about 21% on the Ocean Side, 68% on the Bay Side and 
11% in Cat Hill. 
 
The breakdown of responses on Plans For The Property Within The Next 5 Years indicated 10% of responders 
are considering Residing Full Time, 25% have Plans For Improvement, and more than 45% indicated they have 
No Plans For Change.  Most responders are happy with things just the way they are in South Bethany. 
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SUMMARY RESULTS OF CURRENT TOWN SERVICES 
 
The average score of the 31 Town Services was 4.04.  This compared to 21 Town Service line items in the 2011 
Survey that averaged at 4.22. 
 
Responders clearly are Satisfied with Town Services, and particularly with Beach Patrol and Police.  Two 
services dropped in rank from 2011.  Canal Maintenance was 3.78 and now Canal Water Quality is ranked 2.96.  
Mediacom was 3.32 and is now ranked 2.31. 
 
Mediacom is the only Town Service where owners clearly express Dissatisfaction. 
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COMPARISON OF 2015 SURVEY RESULTS TO 2011 SURVEY RESULTS 
 

 

 

  2015 2011 Change 

TOWN SERVICES       

Canal Water Quality 2.96 3.78 -0.82 

Town Landscaping 4.39 4.23 0.16 

Town Maintenance 4.38 N/A N/A 

Town Street Maintenance 4.18 4.14 0.04 

Town Storm Drainage 3.43 3.87 -0.44 

Code Enforcement 3.81 4.04 -0.23 

Permitting Process 3.65 N/A N/A 

Recycling Waste Removal 4.14 4.20 -0.06 

Trash Removal 4.41 4.51 -0.10 

Yard Waste Removal 4.09 N/A N/A 

Mediacom Service 2.31 3.32 -1.01 

BEACH SERVICES       

Beach Patrol 4.58 4.72 -0.14 

Vendors 3.82 3.98 -0.16 

Cleaning 4.25 4.35 -0.10 

Access 4.11 N/A N/A 

Parking 3.79 4.18 -0.39 

TOWN GOVERNMENT       

Town Council Performance 3.96 4.15 -0.19 

Adequately Serves My Interests 3.95 N/A N/A 

Openness to Your Participation 4.04 N/A N/A 

Town Staff Responsiveness 4.10 4.40 -0.30 

Town Staff Knowledge 4.11 4.40 -0.29 

COMMUNICATION SERVICES       

Zephyr Newsletter 4.40 4.49 -0.09 

Town Website 4.24 4.39 -0.15 

Town E-mail Updates 4.34 4.41 -0.07 

Public Announcements (Newspapers) 4.02 N/A N/A 

POLICE AND EMERGENCY SERVICES       

Police Proficiency 4.45 4.56 -0.11 

Town Street Patrol 4.32 4.22 0.10 

Route 1 Patrol 4.33 4.44 -0.11 

Speed Control 4.26 4.22 0.04 

Noise Control 4.14 N/A N/A 

Emergency Services 4.45 N/A N/A 



Page 6 of 29 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Page 7 of 29 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Page 8 of 29 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Page 9 of 29 
 

SMOKING AND ALCOHOL RESTRICTIONS ON THE BEACH 

More than 500 responders support NO SMOKING on our beach; less than 200 responders do not want any 
restriction put in place. 

Conversely, more than 500 responders prefer to ALLOW ALCOHOL on our beach, while less than 200 support a 
No Alcohol Policy on the Beach be put in place. 

Smoking - During the 2011 Survey 8 responders noted SUPPORT FOR NO SMOKING ON THE BEACH in the 
handwritten comment section. 
 

SUMMARY RESULTS OF FUTURE TOWN NEEDS 
The following report will identify responses for the 11 questions asked in this part of the Survey. 
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In the 2011 Survey there was clearly little support for IMPROVE STREET LIGHTING, by more than a 2 to 1 

ratio among responders.  500 responders supported no improvement and 210 responders supported improvement. 

More than 350 responders support IMPROVE STREET LIGHTING, while more than 300 responders do not. 

200 responders show support for MORE SOLAR LIGHTS, 160 responders show support for MORE POLE 

LAMPS, and 40 responders support MORE LIGHTING AT SPECIFIED LOCATION. 
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More than 350 responders support IMPROVED BEACH ACCESS, while more than 300 responders DO NOT. 
 

200 responders support MOBI MATS, 130 responders support HANDRAILS, and 50 responders support OTHER. 

In the 2011 Survey more than 400 responders did not support HANDRAILS and just under 300 responders did 

support HANDRAILS. 

In the 2011 Survey 340 responders did not support MOBI MATS, 200 responders did support MOBI MATS. 

The comparison between the 2015 Survey and the 2011 Survey shows a clear difference and interest in support 

for IMPROVED BEACH ACCESS. 
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More than 400 responders support EXPLORING this, 250 responders DO NOT, and the remainder of the surveys 
showed NO RESPONSE. 
 

TAX INCREASES TO IMPROVE LIGHTING, BEACH ACCESS, BURYING OVERHEAD WIRES 
 
Of those responders who support any/all of these initiatives, nearly 250 responders support tax increase to 
BURY OVERHEAD LINES, nearly 180 responders support tax increase to improve BEACH ACCESS, and nearly 160 
responders support tax increase to IMPROVE STREET LIGHTING. 
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Nearly 500 responders DO NOT support any change, 120 surveys offered NO RESPONSE, and just over 100 
responders SUPPORT a change. 
 

Of the responders more than 450 support the CURRENT TIME, 40 responders support 4 TO 6 PM, and 20 
responders support 2 TO 4 PM. 
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More than 550 responders NOTED IMPROVEMENT since the last survey, 75 responders noted NO 
IMPROVEMENT, and nearly 100 surveys included NO RESPONSE. 
 

For the type of improvement noted, more than 450 responders cited LANDSCAPING, nearly 300 responders 
cited SIGNAGE, more than 250 responders cited CLEANLINESS, and 125 responders cited SOLAR LIGHTING. 
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For COFFEE WITH THE COUNCIL, nearly 500 responders indicate SUPPORT, 180 responders DO NOT, and 70 
surveys included NO RESPONSE. 

For TOWN SHOULD CONTINUE TO PROVIDE AND PAY FOR FAMILY EVENTS, 600 responders indicate SUPPORT, 
95 responders DO NOT, and 30 surveys included NO RESPONSE. 

For TOWN SHOULD HAVE MORE TOWN-SPONSORED/FAMILY EVENTS, 400 responders DO NOT indicate 
support, 240 responders indicate SUPPORT, and 85 surveys included NO RESPONSE. 
 

Both primary residence and secondary homes responders are SATISFIED OR MORE with Town Services, with the 
EXCEPTION of Canal Water Quality and Mediacom. 

Highest ratings were shown in Town Landscaping, Town Maintenance, Recycling, Trash Removal, and Yard 
Waste Removal. 

It is significant that all responders (Primary Residence, Second Home, No Response) essentially indicate the 
SAME SATISFACTION.  This trend continues in the next 4 charts that follow in this report. 
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Both primary residence and secondary home responders are MORE THAN SATISFIED with Beach Services.  The 
highest ratings were given to Beach Patrol and Cleanliness. 
 

Both primary residence and secondary home responders are MORE THAN SATISFIED with Town Government. 

Highest ratings were shown for Openness To Your Participation. 

Both primary residence and secondary home responders are MORE THAN SATISFIED with Town Staff 
Responsiveness and Town Staff Knowledge. 
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Both primary residence and secondary home responders are MORE THAN SATISFIED with Communication 
Services. 

Both primary residence and secondary home responders are MORE THAN SATISFIED with Police and Emergency 
Services. 
 
The highest ratings were shown for Police Proficiency and Emergency Services. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The highest ratings were shown for the Zephyr Newsletter and Town E-mail Updates. 
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BEACH ISSUES – SMOKING & ALCOHOL 
 
Both primary residence and secondary home responders support no smoking on the beach.  More than a 60% 
response rate was shown. 
 
Both primary residence and secondary home responders support allowing alcohol on the beach.  More than a 
60% response rate was shown. 
 

Primary residence responders support Improved Street Lighting by 60% and indicate no support of Improved 
Street lighting at 30%. 
 
The secondary home responders were nearly equal in support or no support of Improved Street Lighting with 
45% for either. 
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Primary residence responders rate more Solar Lights at nearly 40% and more Pole Lamps at 25%, and more 
Lighting at Specified Location at 9%. 
 
Secondary home responders equally support more Solar Lights or more Pole Lamps with 25% ratings, and more 
Lighting at Specified Location at 5%. 
 

Primary residence responders support Improved Beach Access with a 55% rating and a 40% rating for no 
support. 
 
Secondary home responders rate support or no support of Improved Beach Access with a 45% rating for either. 
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Primary residence responders rate Mobi Mats at 31%, Handrails at 21%, and Other at 9%. 
 
Secondary home responders rate Mobi Mats at 27%, Handrails at 16%, and Other at 6%. 
 

Primary residence responders were more than 60% in support of Burying Overhead Lines/Wires and 30% not in 
support. 
 
Secondary home responders were equally in support or not in support of Burying Overhead Lines/Wires with a 
40% rating for either. 
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Primary residence responders rate supporting a Tax Increase at 55% and not supporting a Tax Increase at 41%. 

 

Secondary home responders rate supporting a Tax Increase at 58% and not supporting a Tax Increase at 38%. 

 

Primary residence responders rate support of a tax increase to Bury Overhead Wires/Lines at 32%, Improve 
Street Lighting at 28%, and Improve Beach Access at 22%. 

 

Secondary home responders rate support of a tax increase to Bury Overhead Wires/Lines at 35%, Improve 
Beach Access at 25%, and Improve Street Lighting at 22%. 
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Both primary residence and secondary home responders do not support a change of the Town Council Meeting 
Time with a rate of 65% and 30%, respectively. 

 

Both primary residence and secondary home responders support keeping the Town Council Meeting time at 7 
to 9 pm with a rate of 62% and 78%, respectively. 
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Primary residence and secondary home responders overwhelmingly rate Improvement since the 2011 Town 
Survey with a rate of 85% and 78%, respectively. 

 

Primary residence responders rate Areas of Improvement at 75% in Landscaping, 46% in Cleanliness 45% in 
Signage, and 25% in Solar Lighting. 
 
Secondary home responders rate Areas of improvement at 63% in Landscaping, 40% in Signage, 38% in 
Cleanliness, and 18% in Solar Lighting. 
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Primary residence responders rate continue support of Activities like Coffee with the Council at 51% and no 
support at a rate of 32%.   
 
Secondary home responders rate support of Activities like Coffee with the Council at 70% and no support at a 
rate of 22%. 
 
Primary residence responders rate support of Town Continuing to Provide and Pay for Family Events at 80% 
and no support at a rate of 13%. 
 
Secondary home responders rate support of Town Continuing to Provide and Pay For Family Events at 85% and 
no support at a rate of 11%. 
 
Primary residence responders rate no support of Town Having More Town-Sponsored/Family Events at 60% 
and support at a rate of 30%. 
 
Secondary home responders rate no support of Town Having More Town-Sponsored/Family Events at 56% and 
support at a rate of 35%. 
 
In summary, responders seem satisfied the Town has enough Events. 
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Links to Various Comment Categories 
 

Click on the following links to view comments: 
 
1. Canal Water Quality 
 
2. Town Maintenance and Town Street Maintenance 
 
3. Town Storm Drainage – FEMA – Sea Level Rise – Bulkheads 
 
4. Code Enforcement – Permitting Process 
 
5. Recycling – Trash – Yard Waste Removal 
 
6. Mediacom Services 
 
7. Beach Patrol – Beach Access – Beach Parking 
 
8. Beach Vendors 
 
9. Communication Services – Community – Tax 
 
10. Police and Emergency Services 
 
11. Smoking and Alcohol on the Beach 
 
12. Improve Street Lighting 
 
13. Burying the Overhead Wires 
 
14. Cat Hill Traffic 
 
15. Dogs – Cats – Pets 
 
16. Town Hall and Police Station Expansion 
 
17. Comments in Entirety 

 
 
 
 
 
 
 
 
 
 

http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Canal%20Water%20Quality.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Town%20Maintenance%20and%20Town%20Street%20Maintenance.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Town%20Storm%20Drainage%20-%20FEMA%20-%20Sea%20Level%20Rise%20-%20Bulkheads.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Code%20Enforcement%20-%20Permitting%20Process.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Recycling%20-%20Trash%20-%20Yard%20Waste%20Removal.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Mediacom%20Services.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Beach%20Patrol%20-%20Beach%20Access%20-%20Beach%20Parking.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Beach%20Vendors.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Communication%20Services%20-%20Community%20-%20Tax.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Police%20and%20Emergency%20Services.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Smoking%20and%20Alcohol%20on%20the%20Beach.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Improve%20Street%20Lighting.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Burying%20the%20Overhead%20Wires.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Cat%20Hill%20Traffic.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Dogs%20-%20Cats%20-%20Pets.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20-%20Town%20Hall%20and%20Police%20Station%20Expansion.pdf
http://www.southbethany.org/survey/2015%20Survey%20Comments%20in%20Entirety.pdf
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